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Hello

The tollowing is a short collection of projects showcasing
work produced for my Bachelor ot Design.

t's really just a taste, but should give you a good idea of
what | can do.

It you like what you see please visit my website tor more
details and projects.

Please enjoy.

Michael Blake

DESign ImpaCt Michael Blake | Digital Portfolio S’[Ol‘l)/fell



Think Design Impact

Michael Blake | Digital Portfolio

Bystander Distillery

[_ow Alcohol Spirits Reimagined

The Brief

This fictional brief was written as it one of South Australia’s
leading distilleries was looking to enter the reduced alcohol spir-
it market. The new brand had to match the quality of their cur-
rent ranges while also having a design that would appeal to a
slightly younger age than their traditional customer base.

The Challenge

To design a low alcohol spirit brand that could hold its own
against traditional strength spirits in a crowded market.

The Solution

The Bystander name was chosen to represent the fact that a
low alcohol spirit would have to stand alone in the category.

The heart ot the bottle design is the typetace, inspired by the
beautiful Bifur typeface, created by Adolphe Cassandre in the
1930s. A custom Bifur-style typeface was created using Bran-
don Grotesk, which was used as a decorative element across
both the bottles and marketing material. Colours for each vari-
ation were chosen to have tamiliarity with each respective spirit
subcategory.

Advertising material was designed to be light-hearted, cheeky,
and to remind customers of the benetits of a low-alcohol spirit.
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Bold, uncompromising flavour with less
alcohol compared to traditional spirits.
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Archie Road Wines

~remium Bag-in-a-Box Wine

The Briet

As a sustainably oriented winery in the Southern Flinders
Ranges, Archie Road Wines was looking to launch a premium
bag-in-a-box wine to market. This fictional briet required the
design ot the brand identity and the wine box.

The Challenge

To design a bag-in-a-box solution that could be easily
stocked in the traditional bottled wine section in a retail
liguor store.

The Solution

The packaging design tor this project was driven by the require-
ment to place the boxed wine in the bottled wine section at re-
tail. This requirement dictated the box’s maximum dimensions.
But boxes are boring, right?

The solution was to create a box with an angled side section
removed and wraparound labels that evoke the tamiliarity of
a wine bottle. The curvy line brand identity was based on the
unigue profile of Mount Remarkable when seen tfrom

Archie Road.

The final design was a 1L bag-in-a-box that tits on the shelf
with bottled wine, incorporating many characteristics of a wine
bottle while also retlecting the unique teatures of the beautiful
Flinders Ranges landscape.

Stonytell
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~ebranding and Waytinding
The Brief

As South Australia’s second-oldest Local Area Council, Mit-
cham has a lot to talk about. Stretching across the rolling foot-
hills and encompassing Belair National Park, Flinders Univer-
sity and numerous heritage-listed buildings, it is home to many
ot Adelaide’s finest suburbs. However, the identity has changed
ittle in 1/2 years, with a Coat of Arms still in use and minimal,
consistent brand elements available for communications.

The Challenge

To create a brand identity that allows Mitcham to be posi-
tioned for the future while still being respecttul of the past.

The Solution

A signiticant amount of research was conducted to create a
contemporary brand positioning, slogan, and identity system
for use across signage, print, and digital communications.

A modern shield-style logo was designed, incorporating many
iconic elements from the current heraldic-style coat of arms.

The colour palette was designed to closely resemble the origi-
nal colours tor tamiliarity, but with a few tweaks to make it pop.

For tlexibility, an additional vibrant colour palette and stylish
serif typetace were chosen to enable the development of
dynamic marketing material as required.
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conductor’s baton nestled within the C of Canberra was the an-
swer and provided CSO with a unique wordmark.

For the new program, the focus was on the complexity and mu-
sical texture created by having so many pertormers within an
orchestra.

A range of graphics inspired by tabric textures was created,
allowing tor a wide variety ot designs, each with its own person-
ality (just like the many music styles the CSO plays), while still
looking like part of the same overall design tamily.
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Canberra Symphony Orchestra

Night and Now

CHARLES IVES & PYOTR ILYICH TCHAIKOVSKY

TONIGHT'S PROGRAM
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Contact

For more information please reach out.

stonytell.com.au

michaelblake@live.com.au

0414 711425
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